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OUR EXPERTS



WHAT 
WE’LL 
COVER
TODAY

+ QSR Industry Trends 

+ Media Consumption 

+ Advertising and the Role of Social 

+ Open Q+A



WHAT’S TOP OF 
MIND FOR CONSUMERS

Food Safety42% 

Community23% 

Employee-Based 
Initiatives

18% 

Source: Mintel



Source: Statista (Published April 7, 2020)

CONSUMER SPENDING ON QSR
More Favorable Than Other Categories 

Groceries Quick-service
Restaurant

Restaurant Footwear Apparel Jewelry Accessories Furnishing & 
appliances

Net intent impact of coronavirus (COVID-19) on consumer spending in US, by retail category

-61.5-63-61.5-63-59-75.5-47
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THE NEW NORMAL 

60%
Ordered off-premise dinners from 
restaurants at least 1X per week 
consistently between 2/28-4/12

Consumers are becoming more comfortable 
with non-home prepared meals  

Source: National Restaurant Association, Technomic

45%
Stated very likely to order more 
food from the drive-thru



MEDIA 
CONSUMPTION



MEDIA CONSUMPTION DURING THE COVID-19 PANDEMIC

Source: GlobalWebIndex

78%
Increased time spent 

with at least one 
digital device

43%
Watching more 

shows/movies on 
streaming services

32%
Spending increased 

time with social
media sites

THE CORONAVIRUS IMPACT:



ADVERTISING 
OPPORTUNITIES



SPENDING CHANGES
% Change in Facebook spend peak

March vs. peak-February (2020)

Source: Centro

285%
Takeout or Pickup

100%
Food Delivery

75%
Drive-through

UPTICK IN 
SEARCH 
TERMS

Sandwiches Specialty Chicken Hamburger International/
Ethnic

Pizza



Quick Serve Restaurants have shifted focus to 

increase sales and build market share
through mass reach and efficient impressions.

30%+
reduction in CPM

50%
reduction in CPM

Social Channels Meet the Demand



SHIFTS IN QSR STRATEGY
Taking A Localized Approach to Social Distancing

260%
Increase in social 

ad spending in 
current peak 
compared to 
January peak

THIRD-PARTY 

DELIVERY 

SERVICES



SHIFTS IN QSR STRATEGY
Leaning Into New Menu Items and Value Meal Options



Empathetic, Community-Focused Mindset
SHIFTS IN QSR STRATEGY



Type in your 
questions 
for our Q&A

Thank You!


