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EMERGING 
SOCIAL 
PLATFORMS
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Paid Social
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WHAT 
WE’RE 
TALKING 
ABOUT

+ The COVID Effect on Social Media

+ Emerging Platform Opportunities

+ Strategies to Get You Started

+ A Look Ahead to 2H 2020 and Beyond
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EARNING PREMIUM STATUS AS A 
FACEBOOK MARKETING PARTNER:

Top Agency partner with expertise in best practices 
for campaign  management

INNOVATORS in BETA product testing and measurement 
implementation, such as Facebook Attribution

CERTIFIED TEAM of experts specialized in Buying 
and Strategic Planning

350+ Brands

IN 2019, WE DELIVERED

SOCIAL RESULTS FOR:

DIRECT ACCESS to Facebook Agency Reps, Vertical Reps, 
Creative Consultations, Measurement Consultations, and 
Product Updates



Week 1

Week 2

Week 3

Week 4

Week 5

THE COVID EFFECT
WHEN SOCIAL NETWORKS ARE THE ONLY OPTION

TIME SPENT WITH SOCIAL MEDIA

TIME SPENT WITH FAMILY



PLATFORM RESPONSE



MESSENGER CALLS:

Increased 50%+ 
in many areas

VIDEO CALLS: 

Doubled

WHATSAPP: 

40% Increase
in Usage

DAILY ACTIVE USERS: 

+23% in Q1

85% Increase
in time with 

Entertainment 
video content

55% Increase 
in Engagements 

between 
connections

Page and Member 
Posts are 

up 36% and 32%
respectively

STORY POSTS: 

+15% Week 

over Week

LIVE VIEWS: 

Doubled

GROWING SOCIAL ENGAGEMENT
REPORTED YEAR OVER YEAR INCREASES OF 61%



INTRO TO PINTEREST
“DISCOVER IDEAS AND INSPIRATION”

Homepage Search Related Pins



IDENTIFYING OPPORTUNITY
INSPIRATION MATTERS

in searches 
YoY

Information 
For Now

like activities for 
kids, easy pantry 
recipes or mask 

making

Future
Optimism

like event planning, 
travel, summer, 

future family, outfits 
for men /women 

and wedding 
dresses

60%
INCREASE

Feb 1, 2020 Mar 1, 2020 Apr 1, 2020 May 1, 2020



IDENTIFYING 
OPPORTUNITY



INTRO TO REDDIT
“THE FRONT PAGE OF THE INTERNET”

Home Subreddits Posts
Voting brings the most
popular content at top.

Voting
User-submitted photos,

videos, gifs and more.
Interest-driven communities

with their own rules.
Top posts from your

favorite communities.

UPVOTE =
RELEVANT

DOWNVOTE = 
NOPE



IDENTIFYING OPPORTUNITY

in traffic on 
subreddits

50% 
INCREASE

17% 28% 33% 43% 68% 

UNDUPLICATED U.S. AUDIENCE



IDENTIFYING 
OPPORTUNITY



Homepage

INTRO TO TIKTOK
“THE DESTINATION FOR SHORT-FORM MOBILE VIDEOS”

Discover Page Video Shooting Notification Profile



IDENTIFYING OPPORTUNITY
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in time
spent

30% 
INCREASE

US TikTok Metrics from October 2019 – March 2020

TOTAL UNIQUE VISITORS



IDENTIFYING OPPORTUNITY



INTRO TO SNAPCHAT
“THE FASTEST WAY TO SHARE A MOMENT”

Express Yourself Live in the Moment Learn About the World
Stories made for your phone from the

most trusted creators and the community
Chat with stickers, Bitmojis, and more.

Save what matters—the rest disappears
Snapchat is a camera made for
communicating in the moment



IDENTIFYING OPPORTUNITY

Daily Active
Users YoY

20% 
INCREASE

33%
Streaming

25%
Gaming

12%
Online Shopping

9%
Ordering Food

INSIDE TIME

Snapchatters are doing more:

Snapchat survey of US Snapchat users 3/13/20 – 3/17/20. 
Age and location data subject to restrictions. Age and location data subject to restrictions. 



IDENTIFYING OPPORTUNITY



STRATEGIES
TO GET YOU STARTED

Know your strengths!

Lean into UGC

Testing Framework 
to Develop Your 

Own Best Practices

Pixel Capabilities

View through 
vs. Click Through

Media Mix Validation

Lift Impact

BE AUTHENTIC CREATIVE MEASUREMENT

Broad might
be better!

Lifestyle Alignment

Leverage Custom 
Audience Data and 
Lookalike Modeling

TARGETING

Just because everyone 
is on it, doesn’t mean 

you have to be! 

Follow others’ lead



KNOW YOUR 
AUDIENCE

Provide information that’s 
timely, useful, entertaining, or 
fun – depending on the 
platform!

BE READY FOR 
CRITICISM

Closely monitor 
comments to understand 
how users are responding 
to your content.

KEEP UP TO DATE

“What might have felt like 
a good message 
yesterday might not be 
the right thing today.”
-Twitter-

ESTABLISH YOUR 
PRESENCE

Grow brand awareness and 
loyalty by maintaining an 
ongoing conversation with 
customers.

Minimize pandemic 
mentions – focus on 

your community, your 
products, and what 

you’re doing to help. 

MORE MESSAGING TIPS



TOMORROW’S
CONSUMER 
BEHAVIOR 
LOOKS 
DIFFERENT

TODAY’S

LOOKING AHEAD
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GROWTH AREAS & 
FUTURE OPPORTUNITY

Create 1:1 Connections with 
Remote Chatbot Support
Answer FAQ’s
Drive to Purchase
Find Nearest Location

Hashtag Challenge (TikTok)
Premium In-Stream Video 
Brand Takeovers
Promoted Trends/Topics/Sponsorships

Vertical, Full Screen = Max 
Attention

Re-use Across Platforms

Creative Consultations and Design 
Assistance

Video Creation Tools

Platform Webinars and Newsletters

FACEBOOK MESSENGER PREMIUM RESERVED

STORIES FORMATS TAP INTO RESOURCES



BUYING EFFICIENCY
Facebook, inc. CPM’s from November 2019 – May, 2020

$0.00

$2.00

$4.00

$6.00

$8.00

$10.00

$12.00

Nov 5, 2019 Dec 5, 2019 Apr 5, 2020 May 5, 2020Mar 5, 2020Feb 5, 2020Jan 5, 2020



30 |   Copyright © 2018 Centro, LTD.

QUESTIONS?
THANK YOU!


