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Purpose

Beautifully designed, powerful
comprehensive automation
and intelligence software users
love that drives optimal efficiency
In business operations and
superior media performance
for marketers.
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BUILT FOR
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Basis
Comprehensive Features

= Basis QO @ 40 +

Organization Software Dashboard #1 Rated DSP Inside (G2)

Comprehensive RFP Automation

Workflow Automation
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Cross-channel

C . - Lauren Johnson North America TaxAct 2020 - Consumer - Acquisition (Starts)
mmunication i

0 u Cat 0 y CIENEIREIRERY Adjusted spend - check in 7 days for YouTube Management MERGED YouTube Management Pe rfo rm a n Ce & An a Iytl CS

improvement.
- .
AHA FY20 | Kids Heart Challenge Tobacco Prevention - Youth Prevention 2019 S h S H I
auren
Messaging and - (Search, Social,
0 Adjusted spend - check in T days for Centro Facebook [senT] TikTok

w20hdsevng oo Direct, Programmatic)

Centro Linkedin

Collaboration Center

BT Adjusted spend - check in 7 days for Centro Search Google Turner S| Digital

Centro Facebook
2020 IDEA Public Schools - RGV Student Conversions

Vendor Relationship o Cloud Document
Management Storage

f BEE

Sport Clips - 2020 Q2

0 Adjusted spend - check in T days for Centro Facebook

Business Intelligence Automated Powerful
and Workforce Financial Integrations
Insights Actualizations
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Increase in Productivity Industry Customer
and Efficiency Rated DSP Satisfaction Score
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source: Forrester Study, 2019
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of users say Basis
improved their ability
to work remotely

say the Basis
Message Center
Improved remote work
across their team

Basis

BY CENTRO

WHAT SUCCESS
SOUNDS LIKE

Our team did not
Miss a step in
continuing to support
our campaigns

thanks to the

Basis Platform
and its

support staff.

- Joseph, Columbus Media




Improving Team Collaboration
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Aubrey Lehrmnann
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Let me know if there are any quastions! Thanks! 5 .
. View settings ¥ D57 &ctions ¥
CONTROLS Lastsaved a leve seconds ago.
| Towgh_Pup_Toys_praduct_launch_Bully_Breed_30oas0.jpg ” Tough_Pup_Toys_preduct_Launch_( DETHILS DATES UKITS RATES COSTS
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How else could we
automate and improve
the digital media process?



P = : Lo . Change Log &) ) .. .
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21 4/13/2020 What We're Keeping An Eye On Notice a drop over the weekend. It' 82 2/27 AXON Native RT cha ~ EGEE SEIEILE MHEITEE
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of users log notes multiple times per week

say tracking campaign changes across team
members is extremely difficult.
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Campaigns

View: Campaigns ¥ 3 ilter bt Create campaign ¥
Add new Reset filters
CAMPAIGN NAME CAMPAIGN ID CLIENT % BRAND INITIATIVE START DATE END DATE STATUS GROSS CONTRACTED VERTICALS UPDATES
Copy of Inconceivable BTS abcdef ROUS Corporation Inconceivable Climbing Gear New Heights in 2018 08/01/17 10/31/18 Completed £55,000.00 Extreme Sports, Outdoors,... Facebook Ads Manager

Nick Saggese Jul2 at4:36 PM
Inconceivable BTS 1234321 ROUS Corporation Inconceivable Climbing Gear Inconceivable Back to ... 08/01/17 09/15/17 Completed 525,000.00 Extreme Sports, Outdoors,...

SIS Aug 9 campaign reactivated.
Inconceivable BTS 2020 1234569876 ROUS Corporation Inconceivable Climbing Gear Inconceivable Back to ... 06/30/20 07/03/20 Completed $15.00 Extreme Sports, Outdoors,...
LinkedIn Campaign Manager

Nick Saggese Julz at 4:34 PM

I've reactivated Smarter Manufacturing
campaign.

Basis Platform
Jen Kollmer Jun 30 at 4:49 PM

Added DSP targeting mailing list from
Montana and Wyoming.

Facebook Ads Manager
Jen Kollmer Jun 30 at 4:47 PM

Expanded targeting to include interested in
vacations and climbing.

Facebook Ads Manager
Jen Kollmer Jun 30 at 4:39 PM

Set up initial FB ad: 3 days for 515,
targeting people in the US interested in
voice acting and stage
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Gross *

LINE ITEM *

ESTERNPREMIUMBBQOOLCP [CPC] - PT; BT ..

CAREOREGONOOSCP [CPLPV] ENGLISH - PT ..

CAREOREGONOQOSCP [CPLPV] SPANISH - PT ..

Traffic (CPLPV): Geo - Portland DMA; AL8+ ...

DVRPCOOSCP [CTR] GT (PA,MJ Counties)_Jus

[CTR] Display PT; RT; High Impact{JustPremi

KPI: Cost Per Site Action Branded; Unbrande

ESTERNPREMIUMBBQOOLCP [CPC] - PT; BT ..

CAREOREGONOOSCP [CPLPV] ENGLISH - PT ..

Traffic (CPLPV): Geo - Portland DMA; ALB+ ...

[CTR] Display PT; RT; High Impact{JustPremi

KPI: Cost Per Site Action Branded; Unbrande

Traffic (CPLPV): Geo - Portland DMA; ALS+ ...

CAREOREGONOQOSCP [CPLPV] SPANISH - PT ..

CAMPAIGN *

ABC 202 Campaign

ABC 202 Campaign

ABC 202 Campaign

ABC 202 Campaign

ABC 202 Campaign

ABC 202 Campaign

ABC 202 Campaign

ABC 202 Campaign

ABC 202 Campaign

ABC 202 Campaign

ABC 202 Campaign

ABC 202 Campaign

ABC 202 Campaign

ABC 202 Campaign

CAMPAIGN ID ¢

ABC123456

ABC123456

ABC123456

IMPACT RATING

400

START DATE *

05/30/20

05/30/20

05/30/20

EWND DATE *

07/30/20

07/30/20

07/30/20

FACING

91/2%

91/2%

81/2%

ABC123456

ABC123456

ABC123456

ABC123456

ABC123456

05/30/20

05/30/20

05/30/20

05/30/20

05/30/20

07/30/20

07/30/20

07/30/20

07/30/20

07/30/20

91/2%

81/2%

81/2%

91/2%

91/2%

QO @ a©® +
ita thru: | 1 ] Download C5V
Last 90 days  Lifetime

UPDATES (LAST 30 DAYS)

B} Facebook Ads Manager *&1

John Smith Junéat11:21 AM

Had to update budgets. Turned off creative that was running and was
out of date. Increased the budgets for Facebook line items and
decreased the budgets for Google.

B3 Facebook Ads Manager
Benny Goodrich Jun 10 at 11:21 AM

Turned off all eCPMs greater than 56 unless CPC was meeting goal
creative: -increased rotation of Golden Retriever to T0%

3 Facebook Ads Manager no ratin
o g

John Smith Jun 18 at 11:21 AM

Reduced bid on HPI AMD Image from 520 to 515

Leave a update...
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Basis Assistant

Questions
Can this be used without Basis? Where can | download
: . . Basis Assistant?
Basis Assistant requires a
Basis login for authentication Chrome Store
PUrPOSES.

Contact Us Learn More

BasisAssistant@centro.net BasisAssistant.net
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Thank you!

Basis



